Kuala Lumpur, 21 December 2020

AXA CONTINUES TO
BUILD CAPABILITIES IN THE
NEW NORMAL WITH DIGITALISATION
The COVID-19 pandemic has presented a unique opportunity for AXA Affin General Insurance Berhad (AXA) to
accelerate the resilience, adaptability and agility of its workforce in the new normal. To help employees to stay
relevant, AXA continuously finds innovative ways to build capabilities with digitalisation, given the foreseeable
trends and current context that is bounded by restrictions in physical engagement activities and limited
connectivity.
“Upending the new digital approach in supporting our customers and AXA staff during this pandemic has
affirmed our belief that technology and digitalisation are key success ingredients for building business
resilience. We must deploy a two-prong approach in strengthening our technology and digitalisation as our AXA
new DNA of way of working and at the same time incessantly elevating our People's capabilities,” said Safinas
Mohd Ibrahim, AXA’s Chief People Officer.
Safinas added, “As it is aptly said, being strong is our only choice thus it is imperative that we must quantum
leap our workforce digitalisation and innovation horizon in tandem with our transformative technology and
digitalisation strategy. The end game is to ascertain the sustainability of our workforce management as that
will directly impact and create sustainable values for our stakeholders.”
As part of its journey to become the ‘Most Inspiring Company to Work For’ by 2023, AXA is committed to foster
inclusiveness, innovation, as well as inspire personal and professional growth among its employees. In line with
its new Employer Value Proposition (known as ‘3i’ – inclusive, innovative and inspiring), AXA envisions to
contribute towards building a positive employee experience.
Built digital capabilities to future-proof workforce
Recognising that digitalisation is the key enabler in a
disruptive environment, AXA is focused on continuously
driving simplification and efficiency through the
adoption of digitalisation in the workplace.
Safinas said, “The workforce landscape is changing so
rapidly as more and more skills and capabilities will
become obsolete in the near future. Hence, we are
determined to upskill and reskill our People, while in
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parallel we are building digital capabilities as a catalyst for future workforce readiness in AXA.”
In conjunction with its inaugural FutureFest recently, AXA has launched the AXA Digital Faculty 4.0 to provide
various digital upskilling programmes. This will not only improve digital maturity and skills amongst
employees, but also encourage digital practices in AXA to increase efficiency in the best interest of its
customers.
Launched new ways of learning in the new normal
With the growing importance of new capabilities and soft skills, AXA has invested in Learning and Development
programmes to promote new ways of learning in the new normal. AXA has leveraged on various technology and
online educational platforms such as its own YES Learning platform and LinkedIn that offers over 7,000 online
courses. Employees are empowered to take charge of their virtual learning anytime and anywhere they wish, 30
minutes or more every week via the platforms provided.
The digital platforms have proven to be pivotal in supporting employees to stay connected, engaged and
collaborate with each other throughout the movement control order period. As of last month, AXA has recorded
a total of 8,556 hours of LinkedIn Learning and organised 76 online virtual learning sessions.
Promoted design thinking and innovative skills
AXA believes that an impactful way to enrich an employees’ working experience is through providing avenues
for personal and professional growth. To accelerate employees in preparation for Industry 4.0, AXA deep dived
into specific design thinking and innovative skills through talent development programmes such as LUMA and
AXApreneur, while continuing to build on change mindset among employees across different divisions.
To date, 40 employees have been certified as LUMA practitioners in human-centered design to promote
innovative thinking at work. In June 2020, AXA has implemented the AXApreneur Special Edition programme to
develop 10 new innovative product ideas in response to the pandemic. Under the close guidance of the senior
management team, 4 products have been approved and are currently undergoing preparations for launch next
year.
-end-

ABOUT THE AXA GROUP
The AXA Group is a worldwide leader in insurance and asset management, with 171,000
employees serving 105 million clients in 61 countries. In 2016, IFRS revenues amounted to
Euro 100.2 billion and IFRS underlying earnings to Euro 5.7 billion. AXA had Euro 1,429 billion
in assets under management as of December 31, 2016.
The AXA ordinary share is listed on compartment A of Euronext Paris under the ticker symbol
CS (ISN FR 0000120628 – Bloomberg: CS FP – Reuters: AXAF.PA). AXA’s American Depository
Share is also quoted on the OTC QX platform under the ticker symbol AXAHY.
The AXA Group is included in the main international SRI indexes, such as Dow Jones
Sustainability Index (DJSI) and FTSE4GOOD.
It is a founding member of the UN Environment Programme’s Finance Initiative (UNEP FI)
Principles for Sustainable Insurance and a signatory of the UN Principles for Responsible
Investment.
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FOR MORE INFORMATION:
AXA Affin General Insurance contacts:
Sheena Ho:
T : +603 2170 8548/012-3091193
E : sheena.ho@axa.com.my
Allison Lee:

T : +603 2170 8259/016-2282916
E : allison.lee@axa.com.my

Corporate Responsibility strategy:
axa.com/en/about-us/strategy-commitments
SRI ratings:
axa.com/en/investor/sri-ratings-ethical-indexes

This press release and the regulated information made public by AXA pursuant to article L.
451-1-2 of the French Monetary and Financial Code and articles 222-1 et seq. of the Autorité
des marchés financiers’ General Regulation are available on the AXA Group website (axa.com).
ABOUT AXA International New Markets
AXA International & New Markets provides protection to customer, people and businesses alike –
so that they can pursue their lives and ventures with peace of mind – in fifth geographies, Asia,
Middle-east, Africa, Europe & Latin America, and gathers the smaller and high-growth markets of
the AXA Group. AXA International & New Markets is part of the AXA Group, a worldwide leader in
insurance and asset management, with 160,000 employees serving 105 million clients in 64
countries. In 2017, IFRS revenues amounted to Euro 98.5 billion and underlying earnings to Euro
6.0 billion. AXA had Euro 1,439 billion in assets under management as of December 31, 2017.
About AXA Affin General Insurance Berhad
AXA Affin General Insurance Berhad was incorporated in Malaysia on July 12th, 1975 as a
licensed general insurance company. It is a joint venture between AXA Asia and Affin Bank
Berhad, one of the leaders in Malaysia’s financial services industry. Prior to that, companies
that now form part of the AXA Group, operated in Malaysia for a period stretching back to
1874.

IMPORTANT LEGAL INFORMATION AND CAUTIONARY STATEMENTS CONCERNING FORWARD-LOOKING STATEMENTS
Certain statements contained herein may be forward-looking statements including, but not limited to, statements that are predictions of or indicate future events, trends, plans or objectives. Undue
reliance should not be placed on such statements because, by their nature, they are subject to known and unknown risks and uncertainties and can be affected by other factors that could cause actual
results and AXA’s plans and objectives to differ materially from those expressed or implied in the forward looking statements. Please refer to Part 4 - “Risk factors and risk management” of AXA’s Document
de Référence (Annual Report) for the year ended December 31, 2016, for a description of certain important factors, risks and uncertainties that may affect AXA’s business, and/or results of operations. AXA
undertakes no obligation to publicly update or revise any of these forward-looking statements, whether to reflect new information, future events or circumstances or otherwise.
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